[image: image1.jpg]A NEWS RELEASE

>-0-2-0—0-0- CONNECTIONS THAT COUNT




FOR IMMEDIATE RELEASE 

CONTACT:
[Enter local contact information here]
Grab Attention by Writing a Compelling Title Here

Your Subtitle, If Needed, Goes Here

CITY, STATE (DATE) — The first paragraph of your press release is easily the most important. Use this opener as an opportunity to restate the purpose of the release, clearly identify the organizations involved, provide a summary of the news contained, and catch the editor’s attention. Remember to be brief, and fully spell out all proper names (i.e., National Association of Insurance and Financial Advisors).
Use subsequent paragraphs to expand on the information summarized in your opener. This is where you get more specific about the “who, where, when” of your news. Try to think like a reporter – or better yet – a reader. Anticipate questions, and do your best to answer them completely, but briefly, in your supporting paragraphs.

“In a press release, quotes often provide the best opportunity to insert exciting marketing language, value propositions, and biased opinions,” says Name, Title. “This is your chance to make a spokesperson shine, so be sure to write quotes that convey the message of the release…as you would like it to be received.”

“It is perfectly fine to add additional quotes from a single spokesperson within the body of your release,” continues Name. “However, a second spokesperson is preferable if available. This is a fantastic place to include additional information or endorsements from a third party.”
Reserve any additional paragraphs for the “why, and how” information about the news release. This is the place to go into a bit deeper detail, or to provide additional background information. An effective press release is crafted like an “inverted pyramid” with the most vital information at the top, and the less important details at the bottom. An editor receives many, many releases in a typical day, so the goal is to hit him/her with the good stuff right up front. Save the extra details for later in the release, or for when a reporter calls you for comment. 

Be sure to follow the lead of www.naifa.org, and include your web site url, if appropriate.
[It is OK to go to a second page if needed. Separate the pages like this:]

– more –

For a look at the NAIFA Communications Corner, go to: www.naifa.org/comm_corner
To learn more about this and other benefits of NAIFA membership, visit www.naifa.org or contact NAIFA’s Communications and Marketing department at 877-866-2432. 
[At the end of your release, add the following symbols. This is the historical standard way of communicating “The End”.]

# # #

[Include “boilerplate” information about your state/local association at the very end. If appropriate, feel free to add the NAIFA boilerplate, as written below.]

About NAIFA: NAIFA comprises more than 600 state and local associations representing the interests of approximately 200,000 agents and their associates nationwide. NAIFA members focus their practices on one or more of the following: life insurance and annuities, health insurance and employee benefits, multiline, and financial advising and investments. The Association’s mission is to advocate for a positive legislative and regulatory environment, enhance business and professional skills, and promote the ethical conduct of its members. Visit NAIFA’s website at www.naifa.org.
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